"Aging

skin and
menopause
go hand-
in-hand for
women ‘of a
certain age.”
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« Body lotions with AHAS to smooth rough skin

« Antioxidants, such as vitamins A, C, E, or
others, to help fight free radical damage and
encourage collagen production

» Products with calming ingredients to reduce
inflammation and calm skin sensitivities

Beyond skincare concerns, the years women go

through menopause are a transition (doting parent

to emply nester, full-time employee to retiree).

Health changes are occurring, They're taking care

of aging parents. They require money to fund a

tor troat me
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Cuccio Naturalé Deep Dermal

new lifestyle or pay for a child's college education.
Grandparenting becomes a focus, No matter the
situation, many are shifting from an “achievement”
mindset to "quality of life” values and concerns,

Building a Community
Belonging to a definable group is important to these
clients, because they're often losing an identity in
other areas of their lives, They want a place where
they can connect with others who share their values
and beliefs. Spas and salons need to use words and
concepts that create a sense of belonging. Con-
sider adding a Spa VIP Membership, Preferred
Shopper, or Passport Savings Club. The more vou
appeal to the idea of joining a group of people
who share similar interests, the more these
clients will take notice of what you have to offer.
This generation is one that's used to growing
and learning. They were influenced by talk radio,
Oprah, and self-development seminars. As such,
they have a strong desire to change and not be stuck
in a box or labeled too old to do something. An
innovative spa owner will bring in speakers who
continued on page 46
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address issues this target market is interested in,
offer complimentary samples and add-ons to loyal
clients, and give something extra to ensure loyalty.

Getting Creative

These clients grew up with the ‘60s mentality of
“Don't tell me what to do; let me choose.” They
respond well to choices, menus, options, samples,
and mare, They want to create their own packages
to meet their needs.

In addition, be ready for smarter clients. Be
aware of how your website looks and how you com-
municate on your Facebook page. Do not assume
only young people are looking at your messages.
Recognize that your 40-plus spa-savvy clients are
educated and have many more tools and knowledge
with the internet. In fact, they often have the time
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GlyMed Plus Cell Science
Menopause Corrective Skin

to look at your competitors and will be looking for
descriptives that speak to their needs,

Menopause is a stage of life that can be a small
blip on the radar for some women and very difficult
for others. Regardless of the degree of hot flashes
or sleepless nights, the skin keeps aging. While
we cannot stop the intrinsic signs of aging, your
spa can help minimize the many extrinsic signs
with today's advances in cosmeceutical skincare
formulations and treatments. As you help educate,
pamper, and improve your clients skin, you should
know that your support does make a difference to
this ever-growing market.—Elien Clark

Ellen Clark is the founder of Contral Corrective
skincare systems. For more information, visit
www.controlcorrective.com.,
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